IN THE CLAIMS 



Please amend the claims as follows: 

1 , (currently amended) A computer implemented method for finding a 
prospective buyer and providirig the identity of the buyer to agents offering for sale at 
least one of products or services, the method comprising using a computer to perform 
the following process actions: 

providing the buyer with an Interactive environment having information 
relating to the products or services offered by the agents; 

creating a profile of the buyer by inferring criteria desired by the buyer 
based on the buyer's interaction with the interactive environment; 

comparing the profile and 4hmfrfe rr e d --G-r4terla with criteria of the products 
or services offered by the agents to match a suitable agent with a suitable buyer based 
on the created profile of the buyer; and 

automatically providing the identity of the suitable buyer that would allow 
direct contact of the b uyer bv th e su itable agent to the suitable agent without aot+en 
fp&ff^ the suita ble agent ha v ing to request additionai information . 

2. (original) The computer implemented method of claim 1 , wherein the 
interactive environment includes allowing the buyer to graphically interact with 
information relating to the products or services. 
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3. (original) The computer implemented method of claim 2, wherein the 
buyer selects information relating to the products or services. 

4. (original) The computer implemented method of claim 3, wherein the 
profile is created based on the selections made by the buyer during interaction with the 
interactive environment. 

5. (original) The computer implemented method of claim 1 , wherein the 
interactive environment includes providing an interactive questionnaire to the buyer. 

6. (original) The computer implemerited method of claim 1, wherein the 
method operates on a computer-readable medium having computer-executable 
instructions for finding a prospective buyer and providing the buyer to an agent offering 
for sale at least one of products or services. 

7. (previously presented) The computer implemented method of claim 1 , 
further comprising the process action of creating a database of buyer profiles and 
defining groups of specific criteria for specific buyers. 

8. (previously presented) The computer implemented method of claim 7, 
further comprising the process action of providing agents access to the database to 
a!!ow the agents to locate specific buyers based on criteria defined by the agents. 



9. (currently amended) The computer implemented method of claim 1 ., 
wherein comparing the profile aM-tt^& fnfefF-ed-efft^Fia with criteria of the products or 
services includes matching specific products or services of the agents that the buyer 
has a potential interest in based on the generated profiie of the buyer. 

1 0. (currently amended) A computer system for target marketing 
prospective buyers, comprising: 

an interactive browsing environment that allows the prospective 
buyers to browse information relating to at least one of products or services, each 
represented by discreet criteria and offered by agents; 

a profile generator thcst creates and stores profiles of the buyers by 
inferring criteria desired by the buyers based on the interactive browsing of the buyers; 
and 

a comparator that matches the generated profiles and the inferred criteria 
of the buyers to similar criteria representing products or services offered by an agent 
and automatically provides an identity of matching prospective buyers that would allow 
direct contact of the buyers by an agent for the sale of at feast one of the products and 
services to the agent without act i oF hby the agent having to request additional 
information . 

1 1 . (original) The computer system of claim 10, wherein the interactive 
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browsing environment is a graphical user interface. 

12. (original) The computer system of claim 10, wherein the profile is 
created based on the browsing habits of the buyer during interaction with the 
interactive environment. 

13. (origsna!) The computer system of claim 10, wherein the buyers are 
provided with selections relating to the products or services during interaction with the 
interactive environment. 

14. (original) The computer system of claim 13, wherein the profile is 
created based on the selections made by the buyer during interaction with the 
interactive environment. 

1 5. (original) The computer system of claim 1 0, wherein the interactive 
environment is a graphical interactive questionnaire. 

16. (original) The computer system of claim 10, wherein the system 
operates on a computer-readable medium having computer-executable instructions for 
finding a prospective buyer and providing the buyer to an agent offering for sale at 
least one of products or services. 



17. (original) The computer system of claim 10, wherein the comparator 
creates a database of buyer profiles and defines groups of specific criteria for specific 
buyers. 

18. (original) The computer system of claim 17, wherein the agents are 
provided with access to the database to allow the agents to locate specific buyers 
based on criteria defined by the agents. 

1 9. (previously presented) The computer system of claim 1 0, wherein the 
comparator compares the profile and the inferred criteria with criteria of the products or 
services by matching specific products or services of the agents that the buyer has a 
potential interest in based on the created profile of the buyer. 

20. (currently amended) A method for finding a prospective buyer of 
real estate and providing the identity of the buyer to real estate agents offering real 
estate for sale, the method comprising: 

providing the prospective buyer with a computer implemented system 
having an interactive environment with information relating to the real estate offered by 
the agents; 

automatically generating a profile of the buyer by inferring criteria desired 
by the buyer based on interaction with the interactive environment by the prospective 
buyer; and 
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comparing the generated profile and the inferred criteria with criteria of 
the real estate offered by the agents to match a suitable agent with a suitable buyer 
based on the generated profile of the buyer; and 

automatically providing the identity of the suitable buyer that would allow 
direct contact of the buyer by the suitable agent to the suitable agent without aeUofi 
from the suitable agent having to request additional information . 

21 . (original) The method of claim 20, wherein the interactive environment 
is provided within a graphical user interface. 

22. {original) The method of claim 20, wherein the profile is automatically 
generated based on the interaction of the buyer with the interactive environment, 

23. (original) The method of claim 22, wherein the buyer is provided with 
selections relating to real estate offered by the agents during interaction with the 
interactive environment. 

24. (original) The method of claim 20, wherein the interactive environment 
is a graphical interactive questionnaire. 

25. (previously presented) The computer implemented method of Claim 1 
wherein comparing the profile afi4-tl^e-mfeffed-€4t«F]-a with criteria of the products or 



services offered by the agents to match a suitable agent with a suitable buyer based on 
the created profile of the buyer is automatic. 

26. (previously presented) The system of Claim 1 0 wherein the 
comparator automatically compares the generated profiles a n d the i nferr e d cr i t e r i a of 
the buyers with similar criteria representing products or services offered by the agent 
for allowing the agent to locate prospective buyers. 

27. (previously presented) The method of Claim 20 wherein comparing 
the generated profile and the inferred criteria with criteria of the real estate offered by 
the agents to match a suitable agent with a suitable buyer based on the generated 
profile of the buyer is automatic. 

28. (new) The computer implemented method of Claim 1 wherein the 
identity of the buyer includes name, and email address or telephone number. 

29. (new) The computer system of Claim 1 0 wherein the identity of the 
buyer includes name, and email address or telephone number. 

30. (new) The method of Claim 20 wherein the identity of the buyer 
includes name, and email address or telephone number. 
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